
‘Humanities in Public’ is a
yearlong series of themed festivals,
running out of The Institute of
Humanities and Social Science
Research (IHSSR) at Manchester
Metropolitan University.

The IHSSR covers the subject areas of English literature and
creative writing, information and communications studies,
languages and linguistics, politics, philosophy, history, social
law and human geography.

The festival has five themes, contained in 3-week periods throughout
the academic year:

•‘Contemporary Gothic’ and ‘Gothic Manchester’ – October 2013
•‘Global Society’ and ‘Global Citizens’ – November 2013
•‘Women in Philosophy’ and ‘21st Century Feminism’ –
February/March 2014

•‘Body Images’ and ‘Encountering Corpses’ – March 2014
•‘Sensing Place’– May 2014

Humanities in Public launched on September 19th 2013
and has succeeded in attracting a varied audience as well as
media attention BUT our experience of liaising with the
media in particular has crystallised into a big challenge for
this kind of public engagement:

So – Is any publicity good publicity?
Or have we gone too far in trying to popularise our subjects?

Your feedback is appreciated!
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One of the great challenges currently
facing the Humanities is to increase
public awareness of what people working
in Humanities subjects actually do, and
why this has relevance to the wider
community and to people’s day to day
lives. It was our view when we designed the programme
that we must make ourselves heard, but even more
importantly, we must make people keen and curious to hear
us, so we set out to ensure that what we have to say (and
how we say it) was captivating and relevant.

Themes were
chosen to reflect
current research
happening in the
Institute but also to
be appealing and
engaging to a
wider audience.

Activities were planned both inside and outside the University, with a
variation of content from research seminars and talks, to music, pub quizzes
and walking tours.

Is this the RIGHT kind of attention?
As the festival has progressed, we have been satirised by
the THE, mis-represented by The Mail and lambasted by the
Mail’s online readership in their infamous comments section.


